
PLACE
Distribution channels

retail outlets
(where the
product is sold)

65% through
large high
street shops

Boots

Superdrug

particularly
important
for the
"young-end"
market

35% through
large grocery
chains that stock
beauty products

ASDA

Tesco

Sainsbury's

cost effective and
reach the highest
number of consumers

making products
directly available

direct mail

the Internet

NIVEA
doesn't sell
directly
through its
homepage

costs would
be too high

but retailers do
that in their
online stores

market research

20% buys NYV products in
the high street stores when
shopping with friends

majority of purchases are
made by mums from
supermarkets when doing
their grocery shopping

distribution
(how the
product
arrives at the
point of sale)

considers the
environmental impact
of transport

a central distribution
point in the UK

contract vehicles transport
products from European
plants

NIVEA doesn't
sell directly to
smaller retailers

that wouldn't
be cost
effective

it uses
wholesalers

PLACE.mmap - 10.01.2010 -


